Study of top 100 US retailers hourly recruiting practices released
by Bend Weekly News Sources

Taleo Research Study Finds Majority of Top 100 Retailers Now Use Website for Hourly Jobs Recruiting

Taleo Research, the talent management research division of Taleo, this week released findings from a survey
of the Top 100 Retailers' hourly recruiting methodologies. The maturity of the Internet and staffing
management technologies, combined with an understanding of the value creation potential from improved
hiring practices create a compelling scenario for examining -- and improving -- the methods for hiring hourly
workers.

Taleo delivers on demand talent management solutions that enable organizations of all sizes, around the
world, to assess, acquire, develop, and align their workforce for improved business performance. More than
720 organizations use Taleo to recruit and retain top talent with 750,000 users processing 50 million
candidates from 100 countries. Requiring no capital investment, software as a service and on demand delivery
offer 99.9% availability and 100% accountability. For more information, visit http://www.taleo.com/The
study, entitled "Trends in Hourly Job Application Methods at Top 100 Retailers," was conducted in 2004, and
again in 2006. In 2006, the large majority -- 70 percent -- accept hourly applications on their corporate
website, a significant increase from 41 percent in 2004. In addition, 16 percent currently accept applications
on their corporate website only.

Other study key findings include:

-- In store computer-based applications have also become more prevalent. In 2006, 37 percent of the Top 100
Retailers provide a kiosk or computer station to accept hourly job applications versus 22 percent in 2004.

-- Surprisingly, nearly half -- 44 percent -- of the Top 100 Retailers still accept in store paper applications for
hourly positions in 2006. In fact, 22 of the Top 100 Retailers still only accept paper applications.

Hourly workers are the largest and one of the fastest growing segments of the labor force. With high average
turnover rates of 67 per cent according to the National Retail Foundation, the sheer volume of hourly hiring is
staggering, and the impact of a poor hiring process for hourly workers can be severe -- lost revenue, poor
customer satisfaction, and even potential damage to the company brand.

"These findings show that the Top 100 Retailers in the US are taking advantage of today's technology to help
with their hiring and recruiting efforts, yet they still have a long way to go," said Alice Snell, vice president,
Taleo Research. "Nearly half of The Top 100 Retailers could optimize their hourly volume hiring process.
Doing so would enable them to streamline their communications and generate reliable reporting and record
keeping, all while reducing their recruitment costs, improving their speed of hiring and enhancing their ability
to recruit and retain the best talent."
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